
bjustmedia.co.uk

MEDIA STUDIES
AT  A LEVEL

INFORMATION 
LEAFLET

BISHOP JUSTUS

USEFUL WEBSITES
www.skillset.org
www.mediaknowall.com
www.criticism.com
www.guardian.co.uk/media
www.theory.org.uk
www.mediamagazine.co.uk
www.bbc.co.uk

www.pinterest.com

 MRS NICOLA TALBOT
 MR MATT GRAY
 MISS VICTORIA PEMBLE

SUBJECT
LEADER

SUBJECT
TEACHER

THE COURSE

0208 315 8130

admin @ bishopjustus.bromley.sch.uk

The Media Studies course offers learners 
the opportunity to develop a thorough 
and in depth understanding of key 
issues, using a comprehensive theoretical 
framework and a variety of advanced 
theoretical approaches to support critical 
exploration and reflection, analysis and 
debate. 

The study of a wide range of rich and 
stimulating media products is central 
to the course, offering opportunities 
for detailed analysis of how the media 
communicate meanings in a variety of 
forms. Learners will work from the product 
outwards to debate key critical questions 
related to the social, cultural, political 
and economic role of the media. 

Practical study will underpin the course 
and students will create their own media 
products, with a choice of print or audio 
visual options. 

Through studying media products 
holistically in relation to all areas of the 
theoretical framework, learners will 
engage with the dynamic relationships 
between media products, media 
industries and audiences. Learners will 
also consider established media forms 
alongside more contemporary forms, 
developing an awareness of emerging 
and evolving media.

The Industries studied 
include:

• Film
• Television
• Advertising and 

Marketing
• Gaming
• Interactive Media
• Print Media
• Radio
• News
• Music
• Photography

THE MEDIA INDUSTRIES

THE MEDIA TEAM

MEDIA
TECH



We have two Media suites, 
both with iMac computers 
running professional 
media software and 
a cinema screen. Our 
Media Studio houses 
a six metre green 
screen, with high 
quality lighting and 
filming equipment, for 
a range of practical 
production 
requirements. 

FACILITIES

OWN LEARNING
Students will be set independent study 
tasks during the year to support with their 
exam preparation and the production of 
their coursework. 

It is expected that Media students will work 
on coursework preparation, creation and 
improvements in their own study time.

All Media students should keep a media 
diary over the course of the year to 
support their exam studies and the work 
set weekly by the teacher. 

PROGRESSION & CAREER 
OPPORTUNITIES
Studying the A Level in Media Studies 
introduces students to the diverse range of 
media industries and disciplines developed 
throughout history. In giving students 
the opportunity to study various media 
products and institutions, it is intended 
that an interest in media and media 
production will be fostered, which can be 
taken forward in lifelong learning. 

The A Level comprises of a blend of 
practical and theoretical elements, 
making it a varied and interesting course 
that compliments many subjects and gives 
true insight into future careers in the media 
industry. 

After completing an A level in Media 
Studies there are a range of University 
courses available, which include Film 
Studies, Media and Cultural Studies and 
Media Production courses. 

There are many different career 
opportunities within the media sector and 
are dependant on which industry students 
are interested in pursuing. Some examples 
include Advertising, Animation, Film, Public 
Relations, Radio and Television. 

EXAMINATIONSTHE MEDIA
The Media play a central role in 
contemporary culture, society and politics. 
They shape our perceptions of the world 
through the representations, ideas and 
points of view they offer.

The Media have real relevance and 
importance in our lives today, providing 
us with ways to communicate, with forms 
of cultural expression and the ability to 
participate in key aspects of society. The 
economic importance of the media is 
also unquestionable. The media industries 
employ large numbers of people 
worldwide and generate significant global 
profit. 

The globalised nature of the contemporary 
media, ongoing technological 
developments and more opportunities 
to interact with the Media suggest their 
centrality in contemporary life can only 
increase.

Component 1: Media Products, Industries and 
Audiences
• Written examination
• 2 hours 15 minutes
• 35% of qualification

Component 2: Media Forms and Products in 
Depth
• Written examination 
• 2 hours 30 minutes
• 35% of qualification

Component 3: Cross-Media Production
• Non exam assessment
• 30% of qualification
• Individual cross media production. 
• Two forms in response to choice of briefs set 

by WJEC.


